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WELCOME TO
KAAMAH
VACATION HOMES!



ABOUT KAAMAH

Kaamah focuses on the promotion and
management of unique properties in equally unique
destinations. Effortlessly meaningful journeys where
extraordinary experiences and purposeful hospitality
intertwine. Breaking away from paradigmes,

Kaamah blends style and uniqueness,

offering revolutionary concepts.

The motivating force behind the creation of Kaamah is
the desire to build unforgettable experiences, capture
unigue moments and preserve fond memories,
preventing their loss in the mists of time.

The Kaamah ethos is based on the concept of purposeful
hospitality, aimed at touching our guests on a spiritual,
sensory and emotional level whilst giving back to the
communities in which we operate. We want our seekers
to go back home looking at life differently, with a
new-found sense of wellbeing.



IN THE NAME

In Sanscrit, the word kama (pronounced kaa mah), means
physical sensual desire, wish, longing. However, the
concept more broadly refers to any sensory enjoyment,
emotional attraction and aesthetic pleasure.

Characterized as a phenomenon of the mind, kaamah is
defined as the pleasure an individual experiences from
the world, with one or more senses - hearing, seeing,
tasting, smelling and feeling - in harmony with one's
mind and soul.

For us, it's an antidote to the ordinary. Engaging with
harmonious music is a manifestation of kaamah, as

is being inspired by natural beauty, appreciating artwork
and finding joy in something crafted by

another human being. Whether it's a kid showing love to
a teddy bear or two lovers in embrace, those moments
are pure Kaamah - all about feeling connected, bringing
completeness and fulfilment through a deep connection
and nearness.

What's your Kaamah?

Kaamah offers a distinctive lifestyle,
seamlessly blending the comforts of a
private residence with intuitive service
reminiscent of a luxury hotel. Aiming to
create a diverse collection, from beachfront
bungalows and villas to countryside
cottages, as well as stylish city apartments,
we wish to offer an option for every
preference and a solution for every need.
Leveraging our local expertise, we assist
both short and long-term residents in
swiftly acclimating to their host city and
seamlessly integrating into the local
culture.

THE HOMES
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OUR TALISMAN

A talismman embodies symbolism, meaning and a sense of personal
connection. Each symbol is imbued with special meaning and purpose
and is often believed to have the ability to bring about a desired
outcome or protect against negative forces.

Worn close to the heart or safely kept in a treasure chest, they can
remind you of personal intentions or values.

The intricate design of Kaamah's talisman logo ensures that it carries the
essence of Kaamah and its values. From harnessing positive energy to
achieving a greater sense of wellbeing, the logo represents the brand’s
intentions for its seekers. The craftmanship communicates the brand’s
dedication to excellence, quality and attention to detail.



"GREAT THINGS
ARE NOT
ACCOMPLISHED
BY THOSE WHO
YIELD ON

VISION MISSION

To Create a Community of
Kaamah Seekers and Keepers
through Purposeful Hospitality.

To make a positive impact
on all our stakeholders and
the planet we all share.

Purposeful Philosophical Freedom
Elevating your stay beyond Guided by personal beliefs, not
comfort, we add joy and meaning strict rules.
to your journey.
" Authentic Connections

Homey spaces, genuinely rooted Forging meaningful bonds that
Jack Kerouac

AS A BRAND, WE BELIEVE IN...

AS A BRAND, WE ARE...

in each community's vibe. align with the values and
aspirations of all our stakeholders.

Respectful Eco-Chill
We uphold a commitment to Environmental stewardship is at
considerate interactions. the core of our ethos.




WE DON'T HAVE GUESTS...
WE HAVE SEEKERS !

The Kaamah Seekers are guests who geek out on the wellness
of the personal and the planet. They are curious about the
infinite forms joy comes in. They seek transformative journeys
to find themselves. They long to going back home with a
newfound sense of wellbeing and purpose.

They actively support social causes, engage in activities
supporting environmental sustainability, community
development, or charitable initiatives.

SEEKING KAAMAH

The Campaign

The brand acknowledges these guests in their marketing materials, inspiring others.
As a thank-you, Kaamah donates to disadvantaged families, reinforcing its commitment
to social responsibility. This initiative cultivates a community of guests who share

Kaamah's values, fostering a cycle of giving and support.



BRAND TRUTH OUR GUIDING PRINCIPLES

1. Guest Delight 2. Creativity & Innovation 3. Humility
We put our guests at the We encourage bold and We recognize that there is
centre of everything we do. imaginative thinking. always room for growth.
INn our PU rsuit of PU I’OSGfU|
4. Quality Excellence 5. Authenticity 6. Community Engagement
® o We are committed to delivering We believe in being true We actively seek opportunities
NoS o ital |ty we acknowledage the highest quaty. to ourselves, to make a positive rmpact
!

the universally recognized rouneies e ey
truth that all humans share a

responsibility. long-term relationships. integrity and ethics.

. . 10. Colleague Wellbeing 11. Diversity & Inclusion
O u r n e Wove n W I t h We prioritize the wellbeing We foster a dynamic environment
and growth of our colleagues. fueling creativity.

emotions and it's our

commitment to infuse each
experience and interaction
with empathy,
understanding, purpose and
genuine connection.




OUR STRENGTHS

THE COLLECTIONS

NOMAD

Aims to provide shelter and relaxation
to the world-weary. Locally-infused retreats
provide a place to rejuvenate the mind,
body and soul in awe-inspiring
locations.

WILD

Unmissable opportunities to connect with
something larger than oneself, where
rugged luxury meets unregulated
freedom.

URBAN

Vibrant social scene and sincere
service focusing on city properties which
are proud of their individuality.
Aimed at those in search of
inspiration and human
connection.

ICON

Distinguished, imposing and inspiring
—icons in their own right. Modern
or timeless, contemporary or dripping
in history, selected for quality, bold
originality, rich character and
uncommon details.



THE CREATIVE SOCIETY

We believe in supporting creative individuals who possess the ingenuity to craft truly unique experiences,
fostering a partnership that not only enriches the lives of our customers but also generates
profitable opportunities for everyone involved.

THE SELECTION CRITERIA

Creativity & Innovation

Experience should demonstrate a high level of creativity
and offer a distinctive and innovative concept.

Memorability

Leave a lasting impression on participants, creating
cherished memories and stories to share.

Diversity & Inclusivity

Inclusive and accessible to a diverse range of participants,
regardless of their background, abilities, or interests.

Partnership Potential

Potential for long-term partnerships with experience
creators, fostering a mutually beneficial relationship.

Authenticity

Authentically reflect the culture, heritage, or location
for an immersive and genuine encounter.

Safety & Sustainability

Experiences must adhere to the highest safety
standards and promote sustainability.

Market Demand

Must align with current market trends and demands,
ensuring their commercial viability.

Artistic Statement

Artistic statement that explains the intent, inspiration,
and message behind the experience.

POSITIONING VS THE COMPETITION

\WERE

Hidden Costs

Complex Hierarchy

Plastic

Check-in/-out Times

Physical Infrastructure

Inflexible Policies

Cookie-Cutter Marketing

Price War

Traditional Systems

Social Media

Technology Integration

Communication

Transparency

Sustainability Initiatives

Experiences

Partnerships

Giving Back

Emergency Fund

Storytelling & Personalization



OUR E.R.R.C. PLAN

ELIMINATE

Waste

Efficiency is our focus —
eliminating waste of all kind
(time, money, resources).

Plastic
We eliminate single-use
plastic from our operations.

REDUCE

Physical Infrastructure
Optimize efficiency by
strategically reducing reliance
on physical infrastructure.

Price War
Create uncontested spaces for
sustainable growth.

Social Media Marketing
Intensifying social media
marketing efforts, creating a
compelling online presence.

Transparency
Clear visibility into our
operations and processes.

CREATE

Experiences

Captivate our audience and
team with innovative and
memorable offerings.

Emergency Fund
Fostering resilience, solidarity
and welfare.

Hidden Costs

Eliminating hidden costs for a
straightforward, transparent
and honest experience.

Check-in/ Check-out times
Easier stays. No fixed check-in
or check-out times.

Inflexible Policies

Fostering dynamic and
responsive environments that
cater to evolving needs.

Traditional Systems
Embracing modern, secure,
and efficient access solutions.

Technology Integration
Forging new paths in
seamless connectivity and
innovation that set us apart.

Sustainable Initiatives
Pioneering eco-conscious
practices.

Partnerships

Actively seek and forge
strategic partnerships,
charting new collaborations.

Storytelling & Personalization
Genuine connections
transcending industry norms.

Complex Hierarchy

We embrace efficiency and
collaboration for more agile
relationships.

Cookie-Cutter Marketing
Creating innovative and
personalized campaigns that
resonate with our audience.

Communication
Transparent and engaging
dialogues that build stronger
connections.

Giving Back

We go beyond profit margins
and align our success with
meaningful contributions.




OUR KEY USP’'S A 360° APPROACH

1. 360 Degree Approach & Methodology

A comprehensive strategy revolving around not just a
property, but an entire ecosystem of excellence,
orchestrated to create lasting memories and
maximize returns for property owners.

2. Global Distribution Network

In a world where diversity is the hallmark of travel,
our platform stands as a beacon of convenience,
connecting users to an expansive array of
exceptional stays and experiences.

3. Business Intelligence & Data Analytics

Our cutting-edge technology is not just a testament
to our forward-thinking approach, but a tangible
tool that empowers us to stay ahead in a

rapidly evolving market.

4. Unique Reasons to Go

Unique initiatives implemented as a part
of our progressive and people-centric
approach.

5. Environmental & Social Governance

Our commitment to sustainability isn't just a
buzzword - it's a guiding principle that
shapes our decisions, actions,

and innovations.



GLOBAL DISTRIBUTION NETWORK

In an era defined by connectivity and borderless
travel, we have reimagined the way we showcase
and manage your vacation properties. Our

Global Distribution Network is not just a
platform; it's a gateway to

a world of possibilities.

A Vacation Rentals
Airbnb, Home Away, Sflate.com,
3rd Party

booking.com
Interface ” ' OTAs

agoda

sheee Booking.com
Expedia
Agoda.com
ate.
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Intergration v

Hotel Website

.. ’ CD Official hotel website
GDS G
Global Distribution v

Meta Search Social Media

TripAdvisor, Google Hotel Ads, Focebook
Trivago Instragram
Twitter

BUSINESS INTELLIGENCE & DATA
ANALYTICS

Our cutting-edge technology is not just a testament to our forward-thinking approach, but a tangible tool
that empowers us to stay ahead in a rapidly evolving market.

01 02 03 04 05
Maximize Optimize Increase Enhance Informed
Revenue Rates Occupancy Distribution Investments
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REASONS TO GO KAAMAH

We have eliminated thoughtless patterns and created conveniences and essentials to indulge our guests
throughout their experience. Our list of reasons is continuously expanding.

IN-FOCUS: PROFIT SHARE &
EMERGENCY FUND

Profit Share

Our unique profit-sharing goes beyond
norms, acknowledging team effort. We
allocate a share of profits to honor
employee dedication.

Benefits

Talent Attraction
Employee Motivation
Ownership Mindset
Retention and Loyalty
Positive Culture
Team Collaboration.

Emergency Fund

During adversity, our disaster fund shows

unity. Life's unpredictability can bring
challenges. This fund brings stability,
resilience and ability to navigate
unforeseen challenges.

Benefits

Community Support
Employee Assistance
Risk Mitigation
Stakeholder Confidence
Business Continuity
Long-Term Viability.



ENVIRONMENTAL & SOCIAL
GOVERNANCE

Achieve higher visibility, save costs and offer The mission is to positively impact communities B Lab is the non-profit network

a more sustainable experience. We aim to around the world by assisting travellers transforming the global economy to
promote a more sustainable travel who want to take meaningful benefit all people, communities,
industry, so we can collectively preserve contributions to the destinations and the planet.
a world worth experiencing. they visit.

*certification in progress

We believe that businesses have a responsibility to not only thrive
in their respective industries but also to contribute positively
to the communities and the planet they operate in.

OUR
PACK FOR A PURPOSE
CAUSE

Centro Social Paroquial da Santissima Trindade da Tabua

The Parish Social Center of Santissima Trindade da Tabua, founded in 2000, is a non-profit institution in the
heart of Tabua parish. Collaborating with the Madeira Social Security Center, their focus is on Senior care and
Childhood and Youth initiatives, striving to ensure a dignified life through specialized services. The Lar da Tabua
offers an intergenerational home, fostering a unique environment where different generations live together. As
the sole institution in the Autonomous Region of Madeira with this structure, they aspire to be a regional
reference, continually striving to "do more and better" for human dignity and the well-being of all users and

families.



OWNER BENEFITS




THE PROCESS

[

Property Inspection

Contract Signing
Online and
Bookable

D-Day-30 D-Day-25

Property Readiness

Initial Report ﬁ
~r’



@ KaamahVacationHomes
# SeekingKaamah
info@kaamah.com
kaamah.com



